INFORNM

SBC BUILDING, NASHVILLE, TENN.
SEPT. 26, 9AM-3PM

PRESENTERS / TOPICS

SHAINN HENDRICKS—*“Notes down. Breathe. Tell me a story.”

Your best story yet could be inside you ready to inspire, encourage and motivate. But

first, put your notes, camera or whatever gear down and take a moment to reflect and

let the most memorable details bubble to the surface.

JENNIFER RASH—"Efficient teamwork”

In most work environments, you will find yourself in one of three positions -- over-
whelmed with too much to do, underwhelmed and possibly even bored or balanced
just right. With the right attitude and spirit among team members, every team can
produce a balanced, fulfilled and efficient life for each member. With that accom-

plished, there are no limits to what your team can accomplish.

MARTY DUREN—*“Why SM are more important than SEO”
or ... “Why social media are more important than search engine optimization”
Social media provide more value for your online content than SEO. Find out why you

should write with Facebook and Twitter, rather than Google and Bing, in mind.

BILL BANGHANM—*“Why we do what we do”
Beyond the deadlines and edits, graphic elements and production values, fundraising
and strategy, is there something more? Consider not only the “what” and “how” of

Christian communications, but also the “why”

SHANNOMN BAKER—*“Professional development training for you | by you™
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TINA BOESCH—*Word meets image. Image interprets Word.”

When a Syrian named John of Damascus formulated the first defense of Christian
images, his argument was based on the doctrine of the incarnation—the Word
becoming flesh, the Word becoming image. Roughly 1300 years later the complex
relationship between word and image continues to energize communication. How
can we, as Christian communicators, embrace images in a way that allows them to
breathe new life and new meaning into our words? What happens when we allow

images to interpret the Word?

STELLA PRATHER—*“Wearing too many hats at work? Volunteers could
be your saving grace!”
Volunteers can be worth their weight in gold for your organization. With the right

and committed volunteers, your

organization’s goals can be accom-
plished.

Volunteers can also save you time,

energy and frustration.
connect

IAN RICHARDSOMN—
“Witnessing through Media”
How can you coach others to be
communicators? Learn from one
who has launched a conference
in his state convention to equip and instruct others to use the power of the media in

tulfilling the Great Commission.

ERIC MURRELL —*The Untapped Power of Curiosity”
Find out what happens when you abandon traditional marketing and engage your

community in creative ways.

TODAY'S EVENT INAS BROUGHT TO YOU BY THE
BAPTIST COMMUNICATORS ASSOCIATION.

VISIT BAPTISTCOMMUNICATORS.ORG TO LEARN MORE
ABOUT MEMBERSHIP AND I'TS MANY BENEFITS.
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